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e-Commerce is more than online retail
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Online marketplaceOnline retail Online travel 

Online advertising
Internet advertising promotes e-Commerce

Online deals

Overall Tech-enabled e-Commerce Ecosystem 
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B&R demographic is the engine for future growth
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Asia-Pacific $1,057bn

N. America $644bn

Europe $505bn

Latin America $33bn

MENA $26bn

Others $8bn

$1,895bn $2,273bn $2,671bn

2014 2015 2016 (f)

+23.3%
+19.9%

+17.5%

Source: Global B2C E-commerce Report 2016 Colophon — 2015 data in USD.
PwC and BMI (B&R countries include China) *

Global B2C e-Commerce turnover by region

Global
$2,273 bn

2,520mn 
people use the 
Internet (45%)

1,436mn 
people are 
e-shoppers (26%)

7%

Estimated 
share of online 
goods in total 
retail of goods

38%
Services 62%

Goods

Global B2C e-commerce turnover 

5,563mn people are 
over the age of 15

>45%
from age 15 to 45 in 
B&R countries* 
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Unlocking unique Belt & Road opportunity 

It is an endeavour of unprecedented scale , involving 65 countries on six economic corridors, and impacts a third of global economy
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developing national 

65
Open to all countries beyond the

developing 
national 

developing national 

Along the
economic corridors

6
developing national 

Estimated to have an impact on the 
population of about 4.4 billion 

developing national 
Of the global economy 

1/3
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From Silk Road trade to Belt & Road e-Commerce
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“China’s cross border e-commerce market is 

fragmented along the Belt and Road countries. 

There is no key player with more than 25% of 
the total market.

This represents excellent opportunities
for small and medium enterprises to become dominant in 
the e-Commerce markets of these countries”
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77% of CEOs rank technological advances as the most disruptive 
megatrend
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New growth avenues
Realising e-Commerce opportunity 
with new emerging technologies
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Emerging technologies are impacting business models and 
consumers’ behaviors, globally
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Emerging
Technologies

AI

AR

Blockchain IoT

Robots

VR

3D Printing

Impact on 
e-Commerce

New Mobile 
Ecosystem

Growth of internet advertising;
AI enabled analytics; drones for 
delivery; AR/VR shopping 

New Payment Methods

Blockchain to secure 
transactions; AI to detect and 
prevent fraud 

New Business Models & 
Rise of Unicorns

Rise of unicorns; new business 
models powered by technology

Drones
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Rise of Unicorns in e-Commerce market
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On-Demand Healthcare FinTech Internet 
Software & 

Services

e-Commerce/ 
Marketplace

Global Landscape — Top industries 

Source: CB Insights' The Global Unicorn Club from 30th June, 2017 (Q2 data).
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Blockchain Payment Gateway in e-Commerce
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Source: Blockchain Payment Solutions, Future Financial Technology

Virtual Terminal E-commerce

m-Commerce More business formats

• Business Intelligence

• Loyalty programme

• Virtual to physical

Merchant Transaction 
Channels

Blockchain
Technology
High Speed & 

Secured

• e-Wallet

• Micro-payment

• Multiple currencies

• Fraud management

Card Processor

Banks and Financial 
Service Providers

Smartcard Processor

• Intelligent routing

• Merchant portal

• E2E security & 
tokenisation

• Crypto payment 
package
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Internet advertising enables customer acquisition

10

Source: PwC Global E&M Outlook 2017-2021
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Internet advertising 9.8%
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Social media and Emerging technologies as e-Commerce enablers
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Access to consumer 
data unlocks                  

new opportunities

Consumer
Data

Personal 
Assistants/ 

Chatbots

Media 
personalization

Advertising 
Technology

Security

Biometric

Financial

Social

Location

Source: PwC Global E&M Outlook 2017-2021



PwC

e-Commerce growth drivers
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Government supportCustomer experience

Convergence of online 
and offline channels

Technology 
advancements

Delivery 
experience

Payments and 
transactions

Operational framework

Customer acquisition

Addressable markets

Digital infrastructure

Top 

10
Drivers
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Seize the opportunity!
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Contact us
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Scan code to connect 
on LinkedIn

Wilson Chow
PwC Global and mainland China/Hong Kong 
Telecommunications, Media & Technology (TMT) 
Industry Leader

Whatsapp: +852 6876 7701
WeChat: 138 231 67701
Email: wilson.wy.chow@cn.pwc.com


